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1.3.3 Experiential Learning through Internships 

and Field Visits 

• Reports on Industry and Field Visits  

 

 





































Report on Field Visit – IPCA Laboratories 

MMS II Operations 11th Oct 2017 

The visit started with presentation by HR Department of IPCA Laboratories about company’s 

growth and status. The students visited different department and sections of pharma industry 

like QC, QA, Dispensing, Manufacturing (Compression, granulation etc.), and Packaging etc.  

The students had watch to manufacturing of oral solid dosage forms. All the products were 

manufactured as per regulatory guidelines of DCGI, USFDA, MHRA and WHO. Students were 

allowed to closely observe the online production of various products.  

The various large-scale Pharma manufacturing equipment and its applications were also keenly 

observed by our students. This made our students to correlate their theory with practical 

application in Pharma manufacturing field.  

The officials at IPCA were also impressed with curiosity of our students to learn the subject. The 

company executive guided and explained students about processing of pharmaceutical products 

at various stages of visit to Pharma plant. The student was very happy and felt enriched after 

visiting a Pharma manufacturing plant. 

 



Report on Field Visit to Hypercity Retail India Ltd (Malad) 

Field visit was carried out at Hyepercity Retail India Ltd. on 1st August, 2017 for semester 

three operations management students. The main objective behind the visit was to make 

students aware about the operations, supply chain & store layout of the Hypercity. 

From the interaction with the staff and various departmental heads, we got the important 

information about the operations and supply chain of Hypercity. There are total 4 outlets of 

Hypercity in Mumbai region. Malad store was started in 2006. There are total 24 categories of 

products available in Hypercity, for e.g personal-care, fashion wear, home appliances, 

stationary items, food & vegetables etc.  

The store has straight layout. Layout design will be finalized by Head office. From the 

interaction with staff members we learn about the procurement process of products of various 

department. Sales guy for each section will look after the requirement of each product under 

his section. He will request for the products to department manager, and department manager 

will place order to buyer manager of the store. Buyer manager will place the final order for all 

the products for all the departments. Hypercity has fixed vendors for various categories of 

products. For e.g for vegetables and food items, they have fixed local vendors, and every 

morning they procure F&V products. After procurement of material each product is assigned 

with the unique code and labelled. Quantity of purchasing is decided by departmental manager. 

Pricing of every product is finalized by head office. Every product of a certain brand will have 

identical prices at each store of Hypercity. If particular is not sold for long period of time, then 

either it will be returned to vendor (RTV) or discount will be offered on that product. Sales and 

discount rates will be decided by head-office. Store maintenance and face cleaning of each 

department is done daily after closure of store. 

Store layout was of straight type for most of the products, and there was a separate rack for 

each brand. And product under discount were kept together. The store arrangement was such 

that customer can easily find out section of his interest, and billing counters were also nearby 

each department so that customers can bill their product quickly. There were 28 billing counters 

in the store, and Hypercity has policy that at a time there should not be more than two customers 

in the queue for billing. So quick service and customer satisfaction is of prime importance for 

Hypercity.  

So overall experience of the field visit was good, we learned some new things, and could 

implement few concepts we learnt in the supply chain management. We got exposure to the 

practical field experience of how things work, how procurement is done and how order is 

placed and how the supply chain is managed. So overall it was a good learning experience. We 

would like to thank Director sir S.S.Mohanty, and Prof. Vasudha Rao to give us this 

opportunity. 

 

  



 



Report on Field Visit – IPCA Laboratories 

MMS II HRM 11th Oct 2017 

The visit started with presentation by HR Department of IPCA Laboratories about company’s 

growth and status. The students visited different department and sections of pharma industry 

like QC, QA, Dispensing, Manufacturing (Compression, granulation etc.), and Packaging etc.  

The students had watch to manufacturing of oral solid dosage forms. All the products were 

manufactured as per regulatory guidelines of DCGI, USFDA, MHRA and WHO. Students were 

allowed to closely observe the online production of various products.  

The various large-scale Pharma manufacturing equipment and its applications were also keenly 

observed by our students. This made our students to correlate their theory with practical 

application in Pharma manufacturing field.  

The officials at IPCA were also impressed with curiosity of our students to learn the subject. The 

company executive guided and explained students about processing of pharmaceutical products 

at various stages of visit to Pharma plant. The student was very happy and felt enriched after 

visiting a Pharma manufacturing plant. 

 



Infocomm India Summit 12th Sept. to 14th Sept. 2016 

InfoComm India is the Summit, which promises over 53 free education sessions across AVIXA 

Seminars, Industry Forums, AVIXA FlashTracks, and Platinum Partners’ Presentations. Lending 

muscle are industry experts, as well as esteemed associations such as All India Institute of Local 

Self Government; Computer Society of India; Digital Signage Multimedia Alliance (DSMA); ICT 

Academy and Institute of Indian Interior Designers. 

Some of the Areas the summit focussed on are:- 

• How Software Defined Video Over Ethernet Is Reshaping Pro AV 

• New Architectures for Simplified Video System Design  

• Twenty-Minute Tech Manager School: Creating an SOP 

• Twenty-Minute Design School: Needs Analysis 

• Twenty-Minute Tech Manager School: Creating an SOP 



 



 

 

 



 
 

Learning Outcomes 

1. Gain Practical exposure of Industry/Company Environment and Functioning  

2. Explore areas and domains that the student would like to venture into the future.  

3. Establish a relationship between theoretical concepts and real-time company operations  
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1.3.2 Details of Experiential Learning Courses 

(Fieldwork/Project-Work/ Internship) 

 

• Photos of MFM and MMM Field Visits – Last 5 Years  

  



Field Visits – MFM and MMM Programmes 

 

Company – Lotus Global (Bhiwandi) 

Year: 2019-2020 

 

Learning Outcomes 

1. Gain Practical exposure of Industry/Company Environment and Functioning 

2. Explore areas and domains that the student would like to venture into the future. 

3. Establish a relationship between theoretical concepts and real-time company operations 

 

  



Company – GALAXY SURFACTANTS, AEROFLEX, Lonavala 

Year: 2018-2019 

 

Learning Outcomes 

1. Gain Practical exposure of Industry/Company Environment and Functioning 

2. Explore areas and domains that the student would like to venture into the future. 

3. Establish a relationship between theoretical concepts and real-time company operations 

 



Company – Bhushan Steel, Khopoli 

Year: 2017-2018 

 

Learning Outcomes 

1. Gain Practical exposure of Industry/Company Environment and Functioning 

2. Explore areas and domains that the student would like to venture into the future. 

3. Establish a relationship between theoretical concepts and real-time company operations 

  



Company – Parle Biscuit Factory, Khopoli 

Year: 2016-2017 

 

 

 

 

Learning Outcomes 

1. Gain Practical exposure of Industry/Company Environment and Functioning 

2. Explore areas and domains that the student would like to venture into the future. 

3. Establish a relationship between theoretical concepts and real-time company operations 

  



Company – Sula Wines, Nashik 

Year: 2015-2016 

 

 

 

 

Learning Outcomes 

1. Gain Practical exposure of Industry/Company Environment and Functioning 

2. Explore areas and domains that the student would like to venture into the future. 

3. Establish a relationship between theoretical concepts and real-time company operations 
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